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The Client 
As one of the world’s leading animal welfare organizations, the International Fund 
for Animal Welfare (IFAW) has offices in 16 countries and works to improve the 
welfare of wild and domestic animals by reducing the commercial exploitation of 
animals, protecting wildlife habitats, and assisting animals in distress. 
With projects in more than 40 countries, IFAW works both on the ground and in the 
halls of government to safeguard wild and domestic animals. We seek to motivate 
the public to prevent cruelty to animals and to promote animal welfare and 
conservation policies that advance the well-being of both animals and people. 

The Challenge 
 • To create an international ad campaign to raise awareness about the threat 

posed to endangered species by illegal commercial trade in their parts, and 
to encourage consumers to avoid buying these products.  

 • Key species to focus on in the advert are elephants, tigers or sea turtles.  

Campaign objectives 
To protect endangered and threatened species from illegal commercial trade 

Context 
The illegal trade in wildlife is estimated to be worth more than US $20 billion dollars 
annually (Interpol 2008) and is second only to the illicit trade in drugs and arms. 

Rhinos, elephants, bears, whales, great apes and tigers are just some of the 
species threatened by a rampant trade in horns, ivory tusks, bile, meat/bushmeat 
and fur products respectively, that is pushing them closer to extinction. 

International and domestic laws exist to protect the most endangered species. The 
Convention on International Trade in Endangered Species (CITES) is a UN-backed 
treaty over 170 nations “for the protection of certain species of wild fauna and flora 
against over-exploitation through international trade.” 

Roughly 5,000 species of animals and 28,000 species of plants are protected by 
CITES against over-exploitation through international trade, including whole groups 
such as primates, cetaceans (whales, dolphins and porpoises), sea turtles, parrots, 
corals, sturgeon and orchids. 

Some of the illegal wildlife products commonly found on the black market include:  
• Elephant ivory carvings and jewellery 



• Elephant hair bracelets and elephant leather wallets and bags  
• Tiger and other big cat furs (used in clothing and rugs) or body parts (used in 

Traditional Asian Medicines) 
“Tortoiseshell” products made from the shells of sea turtles  

• Sharks teeth 
• Coral jewellery 
• Snake and crocodile skin handbags and wallets 

Whilst IFAW works with anti-poaching patrols and law enforcement officials around 
the world to tackle illegal trade, we will not be able to stop the killing of protected 
wildlife unless we stop demand. Consumers – primarily from Asia and Western 
nations – need to remember, if we don’t buy, they won’t die. When the buying stops, 
the killing will too. 

Target Audience 
• International 
• Adult 14+ 
• People who travel internationally (especially to Asia, Africa and the 
Caribbean) 
• Consumers 
• Awareness of conservation/animal issues, strong ethical sense  

Tone of Voice 
IFAW is a scientific, pragmatic organisation that speaks with an authoritative voice. 
We seek to find practical and effective solutions to serious wildlife and conservation 
issues and need to reflect this in our messaging. 
Use simple and engaging language that will motivate the public.  

Creative Considerations 
We use strong imagery to convey our messages, and this includes stills and 
footage of cruelty such elephants that have been butchered by poachers. However 
we tend not to use extremely “gory” images as anything too shocking can alienate a 
wide audience. 
Please note that IFAW is an animal welfare, rather than an animal rights, 
organisation. We believe that animals are sentient beings that deserve to be free 
from unnecessary pain and suffering.  

Mandatory Inclusions 
IFAW logo 
www.ifaw.org 


